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Yorkshire Tourist Board, now known as óWelcome to Yorkshireô, unveiled  
ambitious plans to make Yorkshire one of the worldôs top visitor destinations  
before an audience of over 1000 people at the recent Y 09 tourist event, the  
largest ever held in Yorkshire. 
 
The campaign, ñA long weekend in Yorkshire isnôt long enoughò has been 
launched with a high profile television commercial and will also be used in  
cinema, press and online advertising. Welcome to Yorkshire will also be  
sponsoring the popular television drama Heartbeat, shown in 35 countries around 
the world, to help sell the ñcome to Yorkshireò message. Digital technology is at 
the heart of this new strategy, with websites, social networking sites and blogging         

 all being used to help encourage visitors to the region. 
 

The tourism industry generates Ã6.3 billion of revenue to the regionôs economy and 250,000 people work in tourism-
related jobs. Yorkshire Forward, the Regional Development Agency, has shown their support for the tourism initiative in 
the form of a £30 million investment over the next three years. It is hoped that this will unlock a £300 million increase in 
annual visitor spend. 
 
ñToday we reveal the new face of tourism for the region. High impact, this is set to turn heads both here and overseas.ò 
says Gary Verity, Chief Executive of  Welcome to Yorkshire. ñWe want to make sure more visitors are coming to  
Yorkshire and spending their money in Yorkshire.ò 
 
Overseas marketing campaigns are an important part of the initiative to cash in on the current economic climate, which 
could see visitors taking advantage of the currency exchange rates to visit the UK. Welcome to Yorkshire will be  
targeting European countries such as Spain, France, Germany, Italy and the Netherlands to attract more visitors to 
come to Yorkshire and are looking even further afield at marketing campaigns in Canada and China. 
 
The Y 09 event was attended by many high profile business leaders and politicians. Gary Verity told a packed  
audience, ñWith such ambitious and exciting plans the thought of Yorkshire becoming a top global destination is now a 
realistic possibility.ò                

(Continued on page two) 

Gary Verity, Chief Executive 
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NEW STAFF MEMBERS FOR TOURISM 
AND RURAL DEVELOPMENT TEAM  

 
Two new members of staff joined Chris, Mark and Helen 
in the Tourism and Rural Development Team this April. 
 
Peter Colley has been appointed as team leader, in job 
share with Helen Marshall, who will be returning from 
maternity leave in June. Peter is widely experienced in 
both tourism and rural development, having worked for 
Wakefield, Craven and Beverley Councils. He has also 
worked in private industry for ten years and for Business 
Link in Goole. 
 
Katy Calvert has been appointed as Rural Partnership 
Officer. Katy has joined us from the Community Council 
for Somerset and has also worked for the East Riding of 
Yorkshire Council and the British Trust for Conservation 
Volunteers. 
 
Both Peter and Katy look forward to meeting and  
working with you over the coming months. Contact  
details for all members of the Tourism and Rural  
Development Team can be found on page four of this 
newsletter. 

SUCCESSFUL LAUNCH FOR 2009  
CALDERDALE VISITOR GUIDE  

 
The 2009 Calderdale Visitor Guide was officially 
launched in the stunning setting of Holdsworth House 
Hotel on Friday 20th March. The 2009 guide has been 
produced by Calderdale Council, with sponsorship from 
the Halifax and continues the format of the highly  
successful 2008 guide, which generated over £346,000 
of visitor spend in the Calderdale area. 
 
25,000 units of the 2009 guide have been produced, 
with copies being sent to Tourist Information Centres 
across the UK. The guide is also distributed at local, 
regional and national events, such as the recent 
óOutdoors Showô held at the Birmingham NEC. To date 
over 1,700 guides have been requested by the  
public in response to marketing campaigns and print 
and internet advertising.  
 
Councillor Geraldine Carter, Tourism Champion for  
Calderdale, said: ñCalderdale really does have  
something for everyone and with the current trend  
towards breaks in the UK, the Visitor Guide is perfectly 
timed to attract even more people both for days out and 
longer stays. I am delighted to help launch the 2009  

visitor guide and hope it will draw in even more visitors 
to enjoy all this wonderful and diverse area has to offer.ò 
 
The glossy guide is packed with colour photography, 
information for visitors and ideas for days out with 
friends and family. The guide is available to download 
from the óVisitor Informationô section of the 
www.visitcalderdale.com website and also at 
www.calderdale.gov.uk/visitorguide  
Copies of the guide are also available at TICs, libraries 
and visitor attractions across Calderdale. 
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Welcome to Yorkshire have also moved their head  
office from York to Leeds. Their new address is now: 
Welcome to Yorkshire 
Dry Sand Foundry 
Foundry Square 
Holbeck 
Leeds 
LS11 5DL 
Telephone: 0113 322 3500 


